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Abstract 
 
Objective - The main purpose of this research is to find the correlation between the 
effectiveness of loyalty programs with the perceived benefits. 
Method - The questionnaires were spread through online media and offline with direct 
approach to respondents. The respondents should have at least one credit card as the 
sample in this research to gain relevant results. The data gathered will be analyzed with 
Reliability and Validity, Single Regressions, Multiple Regressions, ANOVA and 
correlations. 
Results - There are 6 hypotheses in this research. All hypotheses are accepted but with 
specifications. For example, in perceived benefits there are 3 dimensions but only 
utilitarian benefits are accepted in most cases. 
 
Conclusion - The perceived benefits of credit card loyalty programs have positive 
influence towards the customer's satisfaction, loyalty and perceived relationship 
investment. Furthermore, the effectiveness of loyalty programs correlates with the 
perceived benefits which means that both variables are related. 
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